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In order to develop Yawata City as an attractive town in which
people want to live and to keep living, maintaining a vigorous area
for the future, we summarize the basic concept, the direction of
community development and various concrete policies into “Yawata
City Comprehensive Strategy for Regional Revitalization”.

Aiming to create glows in “the town” and “the future” of Yawata,
and to stimulate people to understand and sympathize with Yawata
City, we are working on the target period of five years from FY2015 to
FY2019, under the concept of “Shining Town and Future! Three-star,
% %k Yawata”.

This comprehensive strategy is succeeded by the 5th Yawata
comprehensive plan from FY2018 as the action plan. We keep on
developing the city.
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Yawata Comprehensive Strategy

To be an attractive town in which
people want to live and to keep living
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